
 

 

 

 

Top 5 tips to ensuring people read your newsletter 

or mailing 

1) Make it relevant, personal and interesting 

 Will the information be interesting to people outside of the group? (e.g. 

Will people unfamiliar with your group care about minutes of your 

AGM? )  

 Talk about things relevant to the community you’re writing to. (What 

cuts are being made to their healthcare? Why should THEY get 

involved in a particular campaign? How will the changes affect them?) 

 

2) Ensure every communication you have has a clear objective (something 

you want to achieve) and keep this objective in mind  

 Why are you sending the newsletter? (to advertise an event, to 

encourage people to join the group, inform people about a campaign?) 

 What do you want to happen as a result of the mailing?  (People to get 

involved with raising money, people to attend  meetings, people get 

involved with a campaign) 

 

3) Write about people 

 People respond to stories about other people. For example: The 

money you have raised will help find a cure for people like Hannah or 

the cuts to services in our area means that people like John will not 

receive the best possible care for his diabetes 

 By adding in a case study or an example of another person you will 

automatically evoke empathy and are more likely to inspire a response.  

 

4) Be Topical 

 Is what you are writing about the key issue at that time? 

 Is what you are writing about upcoming and is it the right time to send 

out? 

 

5) Make the information digestible 

 Having a long body of text will put people off from reading it. 

 Make the information brief and succinct. 

 Remember to add in a contact number and email address. If people 

have more questions they can use those channels to communicate 

with you. Also if they communicate with you, you will be more likely to 

inspire them to attend the event you are promoting through the mailing.  


