
 

Local Group Campaigning on Social Media 

This is a guide to using social media to back Diabetes UK campaigns. If you would 
like more general guidance on setting up and using social media account for your 
local group, please consult the guide on the Local Group Portal. 

Diabetes UK groups use social media in many different ways. Facebook and Twitter 
in particular have allowed local groups to keep members up to date, promote their 

work, engage in national debate and attract new supporters.  

Social media is also a great tool for local groups who want to back Diabetes 

UK campaigns. This is because it lets you reach a really wide audience quickly, 

and refer people to the campaign materials straight away. It is a lot quicker, for 

example, to show 2000 people a campaign video on the internet than to get them all 

in one room! 

Different options 

Most local groups use Facebook and Twitter more than any other social media 

channel, so we will focus on those two for now. 

 

Sharing campaign content on social media 

Many of the campaign actions listed in the campaign summaries on the Local 

Group Portal ask you to share videos or messages on social media. So how do we 
do this? 

1: Find the campaign content you want to share. The short campaign videos can 

usually be found on the campaign homepage, which is  
www.diabetes.org.uk/campaigns or on Youtube. 

2: Share the content: Sharing the video means your followers (that is people who 

, joined your Facebook group your 

page on Twitter) will have the chance to see that video. To share a Youtube video, 
you can click on the circled arrow button in the top right of the screen, or the share 

button under the video if you are watching on the Youtube website. 

 

  

https://www.diabetes.org.uk/Documents/local-groups-portal/How%20to%20promote%20your%20group%20on%20Social%20Media.pdf
www.diabetes.org.uk/campaigns
www.diabetes.org.uk/campaigns


 

 

 

 

 

 

3: Choose how you share the video: through what we need to do 

to share a video on Facebook or Twitter. 

 

 

 

 

 

 

 

 

Twitter: To share on Twitter, simply click on the Twitter logo, as shown above. 

You should see something like 

this (right). Youtube will 

automatically generate a 
message to go along with the 

video. We can though remove the 

change the 

message to make it better suited 

to your local area. 

this a bit later. 

  

Facebook: How you share campaign 

materials on Facebook is slightly different 

 

 

An example of a Facebook group set up by a 
Diabetes UK local group 



 

Different local groups have made different 

choices, though if you are setting up your 

local group on Facebook we usually 
recommend using a group.  

 

 

To share videos or other content either to a group or 

page on Facebook, just click on the Facebook logo. 
This will bring up something like what you can see on 

the right.  

If your local group is uses a Facebook page, click on 

on 

the right and then sel

manage  from the menu. 

If your Diabetes UK local group uses a Facebook 

then type in the name of  Facebook 

group and you should then to be able to select it, as 

shown below. 

 

 

 

 

 

 

 

 

4: Add a message: On either Facebook or Twitter, you will then be able to add a 

message which your followers will be able to see.  Below are a few tips on how to 
make sure your campaign messages are seen by as many people as possible. 

Share on a Facebook page

An example of a Facebook page set up a 
Diabetes UK local group 

Sharing in a Facebook 
group 



 

 

Twitter:  

 If you are posting a 
picture, link or video, 

just over 

120 characters to add 

your message on Twitter 
so you  need to keep it 

short, or make sure your 

picture demonstrates the 

whole campaign. 

 

 As a local group you will 

want your message to be 
heard by people in your 

area. A

(#) before your town or 

area name will help more 

local people see your Tweet. 

 

 Other hashtags you may want to use include #gbdoc #doc or #diabetes. 

These are often used online by other people living with diabetes who want to 
discuss the condition. 

 

 Hashtags on Twitter allow lots of people to discuss issues to do with a 

certain topic, in this case a local area. Have a look at the example Tweet 

above. 

 

 

Example Tweet sharing the campaign video



 

  people in a Tweet by putting an @ sign before their 

Twitter name. In the 

example above 

tagged the MP for 

Crawley Henry Smith by 
using his Twitter name 

@HenrySmithMP. He will 

then be told 

automatically by Twitter 

by your local group and 
will see the Tweet.  

 

 Mentions can encourage 

message, meaning it is 

seen by more people. It 

can also make potentially 

influential people (like 
your MP or local media) aware of the campaign. 

 

 If there are any other people or bodies which may be helpful to the campaign 
(such as the local media, local health care authorities or an event venue as in 

the above example tweet), 

sure they notice and retweet you, you could even ask in advance that they do 

so. 

 

 You can also suggest that group members with personal Twitter accounts 

r   

 

Facebook:  

 Much of the above advice also applies to Facebook. You can still use 

involved in the event using the @ sign.  on Facebook is 

similar to the retweet button on Twitter. Both allow the person sharing your 

content to show it to the people they know. 
 

 On Facebook you can add a bit more detail about any campaign or event. 
Shorter posts are more likely to be read though, so try to keep posts less 

than four lines. 

 

Example Tweet promoting a campaign event 



 

 If you are using a Facebook page, 

you can also create 

event invite people to 

attend. 

 

 Events can be public (meaning 

anyone can see the details) or 
private (meaning you control who is 

told about the event). 

 

 If you are using a Facebook group 
for your Diabetes UK local group, 

you can create an event using your personal account and then share it with 

the group. 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5: See how many people saw your 

post:  

 Facebook page: Below any post 

on your local group page you 

should be able to see the number 

Click on 'Offer, Event, +' and then 'Event' to 
create an event page 

An example of how you can create an event 

Find info on your Facebook post here 



 

of people who saw the post, as well as the numbers who liked and shared 

the post.  

 

 Facebook group:  on who saw 

the post, but you can still see the numbers of likes, comments and shares in 

the same way.  

 

 

 Twitter page: You 

can see how many 

your post (middle right 

symbol) and how 

many people liked 

your post (middle left 
symbol). 

 

By clicking on the bar 

chart symbol (second 

from the right), you 

can also find out more 
about how many people have seen your post. Only people logged into your 

local group account can see this information. 

 

 

Getting more support 

If you want some further suggestions on how to use your social media accounts to 

campaign effectively for Diabetes UK, please do get in touch via 
diabetesvoices@diabetes.org.uk or call 0345 123 2399 and ask for the Diabetes 

Voices team. 

Do keep us posted on how you get on with your social media campaigning. The 

easiest way to do this of course is just to mention @DiabetesUK in your posts! 

Where to find info on your Twitter post 

Click on the bar chart symbol to find out how 
many people have seen your Twitter post 

mailto:diabetesvoices@diabetes.org.uk

