
Get in touch with 
local media

It’s not often you get a chance to be in the local paper or get a shout out over 
Radio ‘Nearby’. You’ll be surprised how satisfying it can be though. Try getting 
your story in the local press with these useful tips.

Making the first move
Helping people affected by diabetes? 
Check. Done something amazing? 
Check. Time to contact your local media. 
It’s simple, all you need to do is fill in our 
template and put it an email. Then add 
your favourite pictures and send it straight 
after your event.

Who should I contact?
Local newspapers (free and paid), local 
radio stations which run news updates 
and in some areas local websites. 
You’ll be able to find their contact 
details either online or in their 
publications – they usually call it the 
News desk contact.

Or you can use specific websites that 
help, this one for example shows a full list 
of local radio stations by area: 
www.radio-now.co.uk/main.htm

What pictures should  
I send?
A great photo will really bring your story 
to life. Whether it’s you crossing the finish 
line or family and friends bundled together 
in Diabetes UK t-shirts, send it in. Variety 
is key, let the journalist choose. You want 
images that show a buzz about your 
event, showing you in action and having 
fun. Big smiles and plenty of laughter!

We think three is perfect, at the very 
least because they’ll definitely fit in your 
email. The more you take on the day the 
more you have to choose from, though 
it’s important to check with anyone you  
photograph on the day that they’re happy 
for it go into local media. If children attend 
your event you’ll have to check you have 
permission to photograph with their 
parent or guardian, and if you can use  
the image.

High quality photos are important. If the 
size of the image is in MB you’re onto a 
winner, it’ll be a big file so will come out 
clearly. If it’s in KB then it won’t be clear 
enough unfortunately. Set your camera  
or smartphone to take the highest 
resolution it can and your pictures  
should be good enough.
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When’s a good time to send 
my press release?
Time is of the essence with local media, 
so send your press release as soon as 
possible after your event – within two 
days where possible for print and even 
sooner if trying for the radio.

A journalist might contact you for more 
info if they need it but it has been known 
for them to print your story without 
contacting you. Keep an eye out for the 
next couple of editions of a newspaper.

Always email rather than phone – 
they’ll usually send you in that 
direction anyway.

If a journalist wants to know more about 
diabetes and/or Diabetes UK please 
give them our press office contact                 
details: pressteam@diabetes.org.uk / 
020 7424 1165.

You can contact us too if you want to! 
Our team is here to give you advice and 
answer your questions.

Don’t be disheartened if your story 
doesn’t make it. In a busy news week 
there’s no guarantee that the perfect 
story will make the cut. It’s no reflection 
on your hard work.

Social networks and the  
local media

Twitter

Journalists love twitter, it’s fast paced 
and got all the gossip. So be sure to 
tweet them directly with your story! 
You can do this using their @tag that 
includes their name. You’ve got limited 
room though, so only use key terms that 
get across the what, where, when (and 
why if you can).

For example, if you hold a coffee 
morning and want to let local media 
know, you could write:

“@localmedia 12 Type 1 diabetics  
raised £600 from coffee morning 
dress in @DiabetesUK blue”

Attach a picture, and you can wait          
and see!

Facebook

Twitter’s closest ally can do much the 
same but with a status you’re not 
confined by a word limit. Just include 
their @tag, your story and picture – the 
rest is out of your hands!


